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Marketing is a crucial segment for any corporation. It determines whether or not the company will realize a lot of revenue; an effective marketing strategy can reach large client targets making the company realize increased sales. This project will explore the three international marketing strategies: multidomestic strategy, transnational strategy, and global strategy, and the corporations that use these strategies as the marketing approaches. Multi domestic marketing strategy capitalizes on conducting extensive research on the targeted clients' culture, and the research is aimed at getting to understand how well the corporation can customize their products to appear appealing to consumers. Corporations using this approach invest more in employing people to study the social life of the potential clients using it as a competitive advantage among other companies. An example of a corporation that uses a multi-domestic marketing strategy is the Coca-Cola company. Since the strategy focuses more on connecting with the local market, Coca-Cola company, which deals with non-alcoholic drinks across the globe, can customize its products differently in various parts of the world according to the locals' preferences. The company's products can attract many clients as they are designed to relate with the locals of different regions; the impact of this is that increased sales are observed. However, the strategy requires a lot of time to conduct the research on the other areas and employ different people to do the costly research.
Besides, global marketing strategy centrally to the multi-domestic marketing strategy does not seek to connect with local markets; instead, it customizes its product uniformly across the countries it sells its product. The products under this marketing strategy are not differentiated from the locals' needs. An example of a company that uses this strategy is Microsoft company; its windows product appears to the uniform in all of the regions that it sells the product. The global strategy helps the company build up its brand; with the uniform appearance of the product, consumers can identify a company with a particular product, thus acting as a competitive advantage (Lovelock,1999).
 A global marketing strategy allows the company to form business relations with other countries where the company sells its products. These relations act as a competitive advantage against its competitors. The global marketing strategy may result in the company facing regulation challenges; different countries use different laws when conducting business. This may pose a challenge to the company when adopting the different regulations from other companies. Global strategy exposes a company to financial risk. This is because it requires a huge amount of money to conduct business globally, resulting in a profound loss if it does not perform well in other countries (Schlegelmilch,2016).
Transitional marketing strategy involves a company putting down measures to do its sales activities on foreign markets. This is driven by the possible opportunities a company may enjoy from selling its products from a foreign country. These advantages range from low cost of operations and conducive business environment. Prisma company that deals with furniture, are an example of a company that applies a transitional form of strategy.  The strategy requires a colossal lot of money to implement, and it can result in increased sales due to cost reduction (Lovelock,1999).
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